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Schoolhouse Rocked is an exciting documentary, currently in
post-production, with a planned THEATRICAL RELEASE!

The film will encourage new families to homeschool and equip
homeschooling families to start strong and finish well. It will
break down common myths and misconceptions

and answer important questions about
homeschooling.

Join a select group of leaders who are working
to advance the homeschooling movement and help
us finish this important film!
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» Freedom to teach family values
and beliefs

*  Opportunity for kids to pursue
their interests and passions

* Socialization and community
» Individualized learning
 Academic excellence

+ Family unity

« So much more!

“We believe homeschooling is
critically important if we are to save
our republic and the Christian family
and church.”

— Kirk Cameron, Actor and Producer





https://schoolhouserocked.com/Downloads/Budget_and_Income_Projections.pdf
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Your partnership with
Schoolhouse Rocked
will influence the next
generation of homeschool
families and have a
lasting 1mpact on culture!
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Qualified investors can earn a generous
preferred rate AND equity in the film.

Cas How Breakdbivn

Theaters: 25% of gross ticket sales

Fathom: 50% of remainder

Investors (P&A): $270,250 ($235,000 + 15%)
Deferments: $187,000 (170,000 +10%)
Investors (Prod.): $55,000 ($50,000 +10%)

Profit participation
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Production Investors: 35%
P& A Investors: 5%
Production Company: 60%

Minimum Investment - $35,000
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* Production investors invest $50,000 to complete production and post-
production.

 Six months later, the film 1s finished and the theatrical advertising
campaign begins.

\

 The theatrical release takes place 5-6 months later, over two consecutive
Tuesdays (Fathom Events is planning for a two-day release in around 800
theaters across the country).

 The theaters get 25% of the gross ticket sales. The distributor (Fathom
Events) and studio split the remainder of the proceeds.
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* From the net theatrical receipts, the P&A investment 1s paid back at a
15% preferred rate ($270,250).

» Next, deferments are paid back at a 10% preferred rate ($187,000).

* Next, the production investors are paid back at a 10% preferred rate
($55,000), approximately 1 year after investment.
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* Finally, the profits from the theatrical release, home video, streaming,
television, and international distribution are split among the studio (60%),
Production Investors (35%), and P&A Investors (5%), for the life of
the film.

For more information, click here to view income projections.

Note: Investments 1n film involve a high level of risk. Returns are not
guaranteed.




|

R |

| |

' ’, .-_ 2 s

M

|1

.
—
—
| —
_
—3
.
_ :

'
L SR

_Investment Seenario (FAA)

* As the film 1s being completed, P& A investors invest $235,000 for prints
and advertising.

 The theatrical release takes place 5-6 months later, over two consecutive
Tuesdays (Fathom Events 1s planning for a two-day release in around 800
theaters across the country).

* The theaters get 25% of the gross ticket sales. The distributor (Fathom
Events) and studio split the remainder of the proceeds.

* From the net theatrical receipts, the P& A investment is paid back at a
15% preferred rate ($270,250), approximately 6 months after their
initial investment.

» Next, deferments are paid back at a 10% preferred rate ($187,000).
 Next, production investors are paid back at a 10% preferred rate ($55,00).

* Finally, the profits from the theatrical release, home video, streaming,
television, and international distribution are split among the studio (60%),
production investors (35%), and P&A Investors (5%), for the life of the
film.

For more information, click here to view income projections.

Note: Investments in film involve a high level of risk. Returns are not
guaranteed.
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Homeschool families - It 1s estimated
that there are currently over 2.3 million
homeschooled students in the U.S.

alone. This number does not account for
the record growth expected in 2020. Along with the film, SchoolhouseRocked.com,

The Schoolhouse Rocked Podcast, the
Homegrown Generation Family Expo, and the
Schoolhouse Rocked Backstage Pass website
offer valuable resources to encourage and
equip the next generation of world changers.

Schoolhouse Rocked secks to be a leading
force in this revolution in education!

»+ Those considering homeschooling

» Former homeschoolers and graduates
- Public and private school educators Viewers will be encouraged to share the movie
and online resources with their family and
friends as a way to strengthen the homeschool
community and encourage new families to

» Skeptical family and friends of
homeschoolers

begin homeschooling!
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SCHOOLHOUSE ROSKED
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- Theatrical premier 1n partnership with
Fathom Events - Currently planning a
two-night showing in hundreds of
theaters across the country

- Widespread digital streaming -
Amazon, 1Tunes, Netflix, etc.

- Digital download, Blu-ray, and DVD

- Community events and theatrical
screenings 1n partnership with
churches, homeschool groups, etc.
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https://youtu.be/0eWB7Hoq8GU
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